3. LIST OF SUBJECTS
	№
	Name of course
	Academic hours
	ESTC
points

	
	First academic year
	576
	60

	
	1-st semester 
	
	

	
	М.1. Scientific cycle
	
	

	
	Variety part
	
	

	1. 
	Legal  regulation of business and external economic activity
	108
	3

	2. 
	Professional foreign language
	36
	2

	
	М.2. Professional cycle
	
	

	
	Basic part (according to Federal state education standard)
	
	

	3. 
	Managerial Economics
	108
	3

	4. 
	Management Research Methods
	144
	4

	5. 
	Organization theory and organizational behavior
	144
	4

	
	Variety part
	
	

	6. 
	Marketing metrics
	72
	2

	
	2-nd semester
	
	

	
	М.2. Professional cycle
	
	

	
	Basic part (according to Federal state education standard)
	
	

	7. 
	Modern strategic analysis
	144
	4

	8. 
	Corporate Finances
	108
	3

	
	Variety part
	
	

	9. 
	Marketing management in international companies
	108
	3

	10. 
	Corporate marketing on the global markets
	72
	2

	11. 
	Marketing analytics
	72
	2

	12. 
	Electives (one of three)
	72
	2

	
	B2B Marketing
	
	

	
	PR in international companies: best practices
	
	

	
	Conflict management
	
	

	13
	Electives (one of three)
	72
	2

	
	International strategic alliances
	
	

	
	BRIC economies
	
	

	
	Public private partnership at external markets
	
	

	14
	COURSE PAPERS:
	
	

	
	Marketing metrics
	
	2

	
	Marketing management in international companies /
Corporate finances
	
	2

	
	Individual scientific-research activity
	
	22

	15
	OPTIONAL COURSES:
	
	

	
	Russian Language for the Foreign Students
	
	

	
	Fundamentals of Translation
	
	


	№
	Name of course
	Academic hours
	ESTC
points

	
	Second academic year
	306
	60

	
	3-nd semester
	
	

	
	М.2. Professional cycle
	
	

	
	Basic part (according to Federal state education standard)
	
	

	1
	Integrated marketing communications 
	72
	2

	2
	Cross-cultural marketing
	72
	2

	3
	Corporate social responsibility in international companies
	72
	2

	4
	Current issues of marketing in the public sector
	72
	2

	5
	Marketing planning
	72
	2

	6
	Global trade networks
	72
	2

	7
	Electives (one of three)
	72
	2

	
	Techniques of negotiations with foreign partners
	
	

	
	International  lobbying and GR technologies
	
	

	
	Latin America: new attitude to the policy of sovereignty
	
	

	8
	COURSE PAPERS:
	
	

	
	Global trade networks
	
	2

	9
	Individual scientific-research activity
	
	22

	
	4-th semester
	
	

	10
	Business oriented Practice
	
	15

	11
	Final State Exam
	
	7

	12
	Final Qualification Work
	
	8

	
	OPTIONAL COURSES:
	
	

	
	Russian Language for the Foreign Students
	
	

	
	Fundamentals of Translation
	
	


